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Abstract:

Computers can incorporate life-like agents as a user interface to improve communi-

cation between the user and the computer. Computing is becoming ubiquitous, and therefore the

physical world in which we live and the virtual worlds that computers create come closer each

other. We have proposed the “Fairy Agent”, an agent as a personified daily object. In this paper,

we describe an experiment with Fairy Agent and discuss the results. The results of the experiment

suggest the possibility of personification, although expression of an agent and the type of device

on which Fairy Agent runs still constitute a bottleneck in the perception of presence.
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