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Evaluation of “Behavior” of service robot “enon”
Experimental operation of enon in a shopping center
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Abstract We have developed a production prototype of a service robot designed to provide services for an unspecified
number of people in offices or public spaces. We have had an experimental operation of the service robot “enon” in a shopping
centre. We show the robot behavior appeals to customers. We summarize the experimental operation and report the result.
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