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Investigation of the influence of an AR agent on purchase decision

making
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Abstract:

The use of life-like character agents are expected to be used as a means to improve

the effects of customer reviews in persuasion. This study evaluates the effects of an AR agent

on purcahse decision making in introducing customer reviews. We experimentally compares the

effects of three types of review introduction with (a) an AR agent, (b) a screen agent and (c) texts.
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