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Abstract: Large-scale market research is effective in understanding consumer preferences, conditions, and
needs. On the other hand, when the scale of business is not so large or the business is located in a rural area,
it is difficult to obtain data for research, making it difficult to formulate a strategy. In this study, we
examined a method to obtain clues for discovering consumer needs by creating three types of personas of

100 people from a limited number of customer data using a generative Al.
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